
University of Reading Fairtrade Staff and Student Survey  
 

 

Introduction 
As part of the Fairtrade University & Colleges Award, the University of Reading carried out a 
survey of staff and students in February to gather more information about current issues and 
purchasing behaviour. The survey included 16 questions and took respondents around 11 
minutes to complete.  

There were no right or wrong answers, we were just keen to hear their thoughts. The information 
that they provided was anonymous and was not used for any other purpose than our Fairtrade 
award submission and planning on how we can improve our efforts around Fairtrade and ethical 
consumption in the future. 

Themes and analysis 
Theme Analysis 
Engagement in Ethical 
Consumption 

- Highest concerns about the world today were around 
Human Rights, Environment pollution and Climate 
change 

- 25 of respondents said that in the last week their buying 
choices were influenced by ethical standards of a 
retailer or producer 

- 51% said that ethical standards of the products they 
buy mattered a fair amount with only 1% saying it 
doesn’t matter at all 

Buying Patterns - Most respondents said they already buy products with 
ethical credentials but that they were only somewhat 
confident that their actions could make a difference 

- 32 respondents said higher prices of ethical products 
can affect their buying choices 

- 23 respondents thought that information on ethical 
credentials of products isn’t easily available 

Trust in Suppliers - 64% think that companies need to be more responsible 
and ethical that they are at the moment 

- 48% trusted accreditation marks such as Red Tractor, 
Fairtrade, Rainforest Alliance  

- The majority trusted information from charities and 
campaign organisations 

- Manufacturer and retail statements were the least 
trusted  



Fairtrade Knowledge - 73% of respondents often and always buy Fairtrade 
bananas 62% chocolate, 58% tea/coffee 

- Flowers, gold & jewellery and wine were products that 
most respondents didn’t know could be Fairtrade 

- 73% care about farmers in developing countries getting 
a fair deal for the products they grow with 76% care and 
want to know that products have been grown without 
child labour 

UoR Activity & Education - 39% of respondents are aware that the on-site Coop 
sells Fairtrade products. Only 3% were aware that all 
tea/coffee/sugar provided in meetings is Fairtrade 

- 22% recall welcome week Fairtrade stall, with 16% 
taking part in the Fairtrade Christmas hamper raffle. 7% 
were aware of the Fairtrade free coffee offer for 
Fairtrade fortnight and we need to do more visible 
advertising of these events. 

- Many students and staff say that they have never been 
taught about Fairtrade or ethical purchasing. The 
University has been making great strides in starting to 
include trade justice, ethical consumption and 
Fairtrade into teaching 

 

Action and next steps 
This word cloud generated from the survey give us some good indicators of how we can improve 
in the coming year 

 

1. Survey - This year we published the survey earlier to try to get a larger response and we 
have. Only 28 responses were received last year. 
 

2. Publicity & Education – We have worked with the Sustainability team, Chaplaincy, RUSU, 
Careers and Schools to education and provide more awareness to staff and students.  
 
 

3. Advertising/Awareness – We will look to be more visible on different platforms in the 
coming year when advertising Fairtrade events. 

 

 

 



Survey questions and results 

 

 



 

 

 



 

 

 



 

 

 



 

 

 



 

 

I have picked out some of the responses below. 
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